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A.Y.2019-20
Certificate Program in Investment Banking



 

 

 

Report on Value Added Course  

Title of the course-  “Certificate program in Investment Banking”  

Venue-  N.L. Dalmia Institute of Management Studies and Research  

Dates- 28th   July 2019 to 1st   September 2019 

Duration of the Course -30 hours 

Timings – 28th  July 2019, 4th  August 2019, 11th  August 2019, 18th  August 2019 and 25th  

August 2019 and 1st September 2019 (10am to 2pm) 

Resource Person- Mr. Prateek Soni, Partner, Deloitte 

Brief Description- 

There was 30 hour value added program conducted by Mr. Prateek Soni (Aluminous of 

NLDIMSR) between 28th   July 2019 to 1st   September 2019 on investment banking with 

topics such as financial modelling, Explain the mechanics of an Initial Public Offering Build 

valuation models – DCF, LBO and multiples etc. The course was mainly conducted keeping in mind 

recruiters like Citi group who visit campus every year in the month of October. It was competed 

by all the 70 students who had enrolled for the course. 

 

 

 









A.Y.2019-20
Certificate Program in Bloomberg Analyst



 

Introductions: 

 
Universities, colleges and corporates around the globe use Bloomberg to bring the real world 

of finance into the classroom, providing students with access to the same information platform 

used by leading decision makers in business, finance and government. 

The Bloomberg Professional service and Bloomberg Terminal seamlessly integrate the very 

best in data, news and analytics. The Terminal is a 24-hour, global financial services system 

that provides transparent and reliable financial, economic and government information 

covering all market sectors. It features company financials, market data spanning more than 20 

years, charts, statistics, a communications platform and current news reports. 
 

This course is intended to provide an overview of the Bloomberg Professional service so you 

can get started using this powerful tool. 

 

The goal is aimed at to imbibe and enhance the following skill sets: 

 
1. Exposure to Global Markets 

2. Enhancement of technological skills 

3. Peer based learning 

4. Experiential Learning (Learning by Action and Application) Hands on Experience working 

on Bloomberg terminal. 

5. Investment strategy and technical analyses 

 

Courses Agenda: 
 

I. Economic indicators 

▪ Discover the fundamentals of how economic indicators are published and analyzed. 

▪ Explain the qualities of good economic indicators. 

▪ Explore how economic indicators can be used to spot inflection points. 

▪ Central Banks statistics 

▪ World Economic calendar analyses  

▪ World Trade Monitoring 



▪ Currency circulations With sub modules like The Primacy of GDP, Monitoring 

GDP, and Forecasting GDP, Students can expose the most critical and basic indicators 

through the lens of GDP. The module covers a wide range of Terminal functions. 

 

II Equities 

▪ Real Time trade Analyses (RITA). 

▪ Intraday performance of securities 

▪ Working Capital structure 

▪ Explore the nature and allure of equity ownership. 

▪ Analyst Recommendations 

▪ Back Testing 

▪ Earnings Estimates 

▪ Corporate Action. 

▪ Describe how industry and supply chain analysis is foundational to equity research. 

▪ Discover how the use of accurate industry drivers facilitates accurate earnings 

forecasts. 

▪ Describe the five-step absolute valuation process and the attendant pitfalls. 

▪ Identify the three types of relative valuation and the role of future earnings growth 

when assessing fair value. 

▪ Supply chain Analyses 

▪ Relative valuation and comparisons 

A deep immersion into the exciting, volatile world of equity investing, with such submodules 

as Introducing the Stock Market, The Nature Of Equities, Equity Research, Absolute 

Valuation, and Relative Valuation.Many Terminal functions are covered and students will 

leave course with a deep and robust knowledge base to build upon. 

 

 

 

 

 

 



 

 

 

 

III. Fixed Income 

 

▪ Discover how the bond market became the biggest, most complex market in the world, 

as well as how it serves a vital public purpose. 

▪ Explore how yields facilitate comparison across the vast diversity of the bond market. 

▪ Describe how government bond yields are a yardstick by which all other investments 

are measured. 

▪ Describe how bond markets instill discipline in governments around the world. 

▪ Discover why, when and how central banks make interest rate decisions. 

▪ Explore how bond valuation is driven by creditworthiness, inflation and central bank 

interest rates. 

▪ Describe the importance of the yield curve to businesses and consumers around the 

world. 

▪ Interpret the meaning of the four major shifts in the yield curve and the meaning of 

curve inversion. 

Deep into the world of Fixed Income, with sub modules including The Roots Of The Bond 

Market, Bond Valuation Drivers, Central Bankers & Interest Rates, The Yield Curve & Why It 

Matters, and Movements In The Yield Curve. A number of key Terminal functions covering FI 

will be explored. 

IV. Currencies: 

▪ Real time world currencies exchange rate analyses 

▪ Real time world currency matrix 

▪ Explore the history and mechanics of currency markets. 

▪ Identify the three main drivers of currency valuation. 

▪ Discover the role of central banks in guarding against inflation and deflation. 

▪ Demonstrate how investors and businesses are affected by currency markets and how 

they manage currency risk. 



With submodules on Currency Market Mechanics, Currency Valuation, Central Banks and 

Currencies, and Currency Risk, you can help students start to master liquidity, investment, and 

cross-border Analytics capital flows. An array of Terminal functions will be utilized. 

 

V. Technical indicators/Analytics and Charts: 

 
✓ Line Charts 

✓ Candle Charts 

✓ Heikin-Ashi 

✓ Simple Average Moving Method (SAM) 

✓ Ratio Analyses. 

✓ Balance sheet Analyses 

✓ M&A Analysis 

✓ Structured Finance  
✓ Company in-depth analyses 

 

 
VI. Bloomberg Certifications 

A. Bloomberg Markets Concepts  

B. Bloomberg Analyst Certificates 

 
Bring the markets into classroom by offering foundational content with clearly defined 

goals. Technical Analyses and other real-world examples act as a complement to syllabus. 

 

 
 

 
 





























A.Y. 2019-20 

Talent Acquisition Training























A.Y. 2019-20

Storytelling with Data



   
 
 

 
 

 

Course Plan 

 
Program  Post Graduate Diploma in Management 

Course Title  Storytelling with Data 

Subject code PGM 206 

Course Credit   02 

Academic Year  2019-20 

Batch 2019-2021 

 Semester II 

Duration (Hrs) 20 

Name of the Faculty Mr. Ram Krishna and Mr. Sourav Choudhury 

 
 

1. Course Overview 

Storytelling with Data is getting popular among Fortune 500 organizations as an innovative 

and effective way to communicate with audience and leave a lasting impact without 

swamping them into data pool and side-stepping the reading out numbers after numbers in the 

slide-decks. Course strives to make students a presenter, that with the help of Data 

visualization techniques induces simplicity and helps audience spot the anomaly, trend or 

impact effortlessly. Course showcases effective messaging tools that help the presenter get 

the win resources, mindshare and approval for success of the projects or tasks undertaken. 

 

2.  Course Outcome (CO)  

Sr. No At the end of the course students will be able to : 

CO1 Understand the importance of Storytelling with Data and learn to identify 

the story out of data 

CO2 Understand to spin the storyline by using available data visualization tools  

CO3 Conversant with Tablue and apply the tools to story scenarios.  

 

         

 



   

           3.       Course Outcome and Program Outcome mapping 

 PO1 PO2 PO3 PO4 PO5 

CO1 H H    

CO2  H    

CO3 H H  M  

       

               H- Highly correlated, M- Moderately correlated, L- Slight correlation 

PO1- Apply knowledge of management theories and practices to solve business problems 

PO2-Foster Analytical and Critical Thinking abilities for data-based decision making 

PO3-Ability to develop Value based Leadership ability 

PO4-Ability to understand, analyse and communicate global, economic, legal and ethical aspects of 

business 

PO5- Ability to lead themselves and others in the achievement of organisational goals, contributing 

effectively to a team environment 

 

 

4. Course Modules  
 

 

Module No. Topic Sessions 

1 Introduction to Story Telling with Data 2 

2 Getting Started with Tableau 2  

3 Time Series data, Aggregation and Filters  2 

4 Joining and Blending Data  2 

5 Group Presentation and individual quiz 2 

6 Hierarchies, Maps and Scatter Plot  2 

7 Table calcultions and Clustering 3 

8 Assignment to tell insightful story with help of given data 2 

 

        5.     Pre requisites /co requisites (if any) from students 

Sr. No Details 

1 A laptop/ computer to download and practice Tableau 

 

6. Detailed Assessment Plan (briefly describe each component and how the students are going to be 

evaluated)  

Sr. 

No 
Components with details 

Individual/Group 
Marks 

Intended CO to be 

assessed 

1 

Continuous Assessment                                                         

 

 

 

 

 

 

20 

 

 

 

 



   
Participation 

Assignments 

Quiz 

Individual 

 

Individual/ Group 

 

Group 

 

CO1, CO2, CO3 

 

CO1, CO2, CO3,  

 

CO1, CO2, CO3,  

2 Project 
Individual 

 
30 

CO1, CO2 CO3 

 

 

7.  Session Plan (Each session of 90 minutes) 

Session 

No 
Topics/Unit Pedagogy 

Expected 

Learning 

outcome 

Resources 

(Books/Chapters/Case etc 

CO to be 

addressed 

1 Importance of Stories, 

Human brain’s 

perceptual and cognitive 

tendencies, story- telling 

arc, understanding your 

audience.  

Video 

lecture/ 

Classroom 

Discussion 

Understand 

the 

importance 

of 

Storytelling 

with Data. 

https://www.youtube.com/wat

ch?v=9w4IxAjIeTU 

https://www.nature.com/article

s/s41467-017-02036-8 

CO 1 

2 Visual components of data 

stories, importance of data 

visualization 

Classroom 

Discussion/ 

Video Clip/ 

Blog 

Introducing 

the world of 

Data 

visualization 

https://www.nationalgeographi

c.com/news/2017/03/charles-

minard-cartography-

infographics-history/  

CO 2 

3 Getting Started with 

Tableau- Installing 

Tableau,  

Hand-on 

practice 

Downloading 

Tableau 

Sejal Vora, Ch-2, Page- 27 

https://www.tableau.com/abou

t/blog/2020/8/importance-data-

storytelling-next-decade-data  

CO 3 

4 Import data, bar chart, 

formatting options 

Interactive 

Lecture 

Hand-on 

practice 

Understand  

the popular 

tools and 

Gartner 

ranking 

 

https://www.google.com/searc

h?q=gartner+data+visualizatio

n+magic+quadrant+2020&sxsr

f=ALeKk039UZ-

bM5cNjv1vaayIKKxaQiEOS

Q:1607877473248&source=ln

ms&tbm=isch&sa=X&ved=2a

hUKEwiNlIqtssvtAhVJU30K

HR12A2UQ_AUoAnoECBIQ

BA&biw=1280&bih=578#img

rc=tWDjKYmUkOVOOM  

CO1, CO2 

5  Time Series data, 

Aggregation and Filters- 

Working with time-series 

data, understanding 

aggregation,  

Hands on 

Interactive 

Lecture 

Learn to 

work with 

time series 

data 

Tableau  CO2, CO3 

6 Understanding the 

granularity and level of 

details adding filters, 

creating interactive filters 

and highlights 

Interactive 

classroom 

discussion 

Learn to spin 

the storyline 

Tableau CO2 

https://www.youtube.com/watch?v=9w4IxAjIeTU
https://www.youtube.com/watch?v=9w4IxAjIeTU
https://www.nature.com/articles/s41467-017-02036-8
https://www.nature.com/articles/s41467-017-02036-8
https://www.nationalgeographic.com/news/2017/03/charles-minard-cartography-infographics-history/
https://www.nationalgeographic.com/news/2017/03/charles-minard-cartography-infographics-history/
https://www.nationalgeographic.com/news/2017/03/charles-minard-cartography-infographics-history/
https://www.nationalgeographic.com/news/2017/03/charles-minard-cartography-infographics-history/
https://www.tableau.com/about/blog/2020/8/importance-data-storytelling-next-decade-data
https://www.tableau.com/about/blog/2020/8/importance-data-storytelling-next-decade-data
https://www.tableau.com/about/blog/2020/8/importance-data-storytelling-next-decade-data
https://www.google.com/search?q=gartner+data+visualization+magic+quadrant+2020&sxsrf=ALeKk039UZ-bM5cNjv1vaayIKKxaQiEOSQ:1607877473248&source=lnms&tbm=isch&sa=X&ved=2ahUKEwiNlIqtssvtAhVJU30KHR12A2UQ_AUoAnoECBIQBA&biw=1280&bih=578#imgrc=tWDjKYmUkOVOOM
https://www.google.com/search?q=gartner+data+visualization+magic+quadrant+2020&sxsrf=ALeKk039UZ-bM5cNjv1vaayIKKxaQiEOSQ:1607877473248&source=lnms&tbm=isch&sa=X&ved=2ahUKEwiNlIqtssvtAhVJU30KHR12A2UQ_AUoAnoECBIQBA&biw=1280&bih=578#imgrc=tWDjKYmUkOVOOM
https://www.google.com/search?q=gartner+data+visualization+magic+quadrant+2020&sxsrf=ALeKk039UZ-bM5cNjv1vaayIKKxaQiEOSQ:1607877473248&source=lnms&tbm=isch&sa=X&ved=2ahUKEwiNlIqtssvtAhVJU30KHR12A2UQ_AUoAnoECBIQBA&biw=1280&bih=578#imgrc=tWDjKYmUkOVOOM
https://www.google.com/search?q=gartner+data+visualization+magic+quadrant+2020&sxsrf=ALeKk039UZ-bM5cNjv1vaayIKKxaQiEOSQ:1607877473248&source=lnms&tbm=isch&sa=X&ved=2ahUKEwiNlIqtssvtAhVJU30KHR12A2UQ_AUoAnoECBIQBA&biw=1280&bih=578#imgrc=tWDjKYmUkOVOOM
https://www.google.com/search?q=gartner+data+visualization+magic+quadrant+2020&sxsrf=ALeKk039UZ-bM5cNjv1vaayIKKxaQiEOSQ:1607877473248&source=lnms&tbm=isch&sa=X&ved=2ahUKEwiNlIqtssvtAhVJU30KHR12A2UQ_AUoAnoECBIQBA&biw=1280&bih=578#imgrc=tWDjKYmUkOVOOM
https://www.google.com/search?q=gartner+data+visualization+magic+quadrant+2020&sxsrf=ALeKk039UZ-bM5cNjv1vaayIKKxaQiEOSQ:1607877473248&source=lnms&tbm=isch&sa=X&ved=2ahUKEwiNlIqtssvtAhVJU30KHR12A2UQ_AUoAnoECBIQBA&biw=1280&bih=578#imgrc=tWDjKYmUkOVOOM
https://www.google.com/search?q=gartner+data+visualization+magic+quadrant+2020&sxsrf=ALeKk039UZ-bM5cNjv1vaayIKKxaQiEOSQ:1607877473248&source=lnms&tbm=isch&sa=X&ved=2ahUKEwiNlIqtssvtAhVJU30KHR12A2UQ_AUoAnoECBIQBA&biw=1280&bih=578#imgrc=tWDjKYmUkOVOOM
https://www.google.com/search?q=gartner+data+visualization+magic+quadrant+2020&sxsrf=ALeKk039UZ-bM5cNjv1vaayIKKxaQiEOSQ:1607877473248&source=lnms&tbm=isch&sa=X&ved=2ahUKEwiNlIqtssvtAhVJU30KHR12A2UQ_AUoAnoECBIQBA&biw=1280&bih=578#imgrc=tWDjKYmUkOVOOM
https://www.google.com/search?q=gartner+data+visualization+magic+quadrant+2020&sxsrf=ALeKk039UZ-bM5cNjv1vaayIKKxaQiEOSQ:1607877473248&source=lnms&tbm=isch&sa=X&ved=2ahUKEwiNlIqtssvtAhVJU30KHR12A2UQ_AUoAnoECBIQBA&biw=1280&bih=578#imgrc=tWDjKYmUkOVOOM
https://www.google.com/search?q=gartner+data+visualization+magic+quadrant+2020&sxsrf=ALeKk039UZ-bM5cNjv1vaayIKKxaQiEOSQ:1607877473248&source=lnms&tbm=isch&sa=X&ved=2ahUKEwiNlIqtssvtAhVJU30KHR12A2UQ_AUoAnoECBIQBA&biw=1280&bih=578#imgrc=tWDjKYmUkOVOOM
https://www.google.com/search?q=gartner+data+visualization+magic+quadrant+2020&sxsrf=ALeKk039UZ-bM5cNjv1vaayIKKxaQiEOSQ:1607877473248&source=lnms&tbm=isch&sa=X&ved=2ahUKEwiNlIqtssvtAhVJU30KHR12A2UQ_AUoAnoECBIQBA&biw=1280&bih=578#imgrc=tWDjKYmUkOVOOM


   
7 Joining and Blending Data -

Different types of data 

joins, multiple field joins, 

Blending Data 

Classroom 

Interactive 

Lecture; 

Blog, Hand-

on practice 

Learn to 

apply the 

tools to story 

scenarios 

Tableau CO3 

8 Managing joins and blends 

in same data set. 

Classroom 

Interactive 

Lecture; 

Blog, Hand-

on practice 

Learn to 

apply the 

tools to story 

scenarios 

Tableau CO2, CO3 

9-10 Group Presentation     CO1, CO2, 

CO3 

11 Hierarchies, Maps and 

scatter plots- Creating 

heirarchies, creating 

scatter plots 

Classroom 

Interactive 

Lecture; 

Blog, Hand-

on practice 

Learn to 

create scatter 

plots  

The power of Data 

Storytelling by Sejal Vora;  

Storytelling with data by 

Cole Nussbaumer Knaflic  

CO2, CO3 

12 Mapping data with 

geographical maps,  

creating dual axis charts 

Classroom 

Interactive 

Lecture; 

Blog, Hand-

on practice 

Learn to map 

data 
The power of Data 

Storytelling by Sejal Vora;  

Storytelling with data by 

Cole Nussbaumer Knaflic  

CO2, CO3 

13 Table calcultions and 

Clustering -Table 

calculations 

Classroom 

Interactive 

Lecture; 

Blog, Hand-

on practice 

Understand 

table 

calculations,  

The power of Data Storytelling 

by Sejal Vora;  

Storytelling with data by Cole 

Nussbaumer Knaflic 

CO2, CO3 

14 Preparing data for 

clustering 

Classroom 

Interactive 

Lecture; 

Blog, Hand-

on practice 

Learn to 

prepare data 

for clustering 

The power of Data 

Storytelling by Sejal Vora;  

Storytelling with data by 

Cole Nussbaumer Knaflic  

CO2, CO3 

15 Creating clusters, Cluster 

Modelling 

Classroom 

Interactive 

Lecture; 

Blog, Hand-

on practice 

Learn to 

create cluster 

modelling 

The power of Data 

Storytelling by Sejal Vora;  

Storytelling with data by 

Cole Nussbaumer Knaflic    

CO2, CO3 

16-17 Assignment to tell 

insightful story with help of 

given data 

Assessments   CO1, CO2, 

CO3 

8. Books, Reading Materials, Other Resources (Databases/journals/periodicals) prescribed 

Sr. No Details 

1 The power of Data Storytelling by Sejal Vora  

2 Storytelling with data by Cole Nussbaumer Knaflic 

3 https://www.nationalgeographic.com/news/2017/03/charles-minard-cartography-infographics-

history/ 

4 https://public.tableau.com/en-us/s/resources 

https://www.audible.in/search?searchAuthor=Cole+Nussbaumer+Knaflic&ref=a_pd_Storyt_c1_author_1&pf_rd_p=560e35de-8750-4d84-929a-fb4019dc2605&pf_rd_r=ABCX2BBART8GDFJBXSDV


   
  

Prepared by: 

(Faculty name and signature with date 

 

Mr.Ram Krishna, 13/12/2020  

Mr. Sourav Choudhury, 11/12/2020  

Approved by: 

HOD – Name and signature with date 

Dr.Joyeeta Chatterjee 

 

Session 1 – 10: Mr. Ram Krishna 

Session 11-17: Mr. Sourav Choudhury 

 

 

Approved 01.01.2021 

Dr. Joyeeta Chatterjee, HoD Marketing 

 



A.Y. 2019-20

MarkStat



 

 

A.Y 2019-20 (Batch 2018-20)  

Mark Strat- Marketing Simulation 

 

Markstrat –  Simulation is an experiential learning which has been offered to the PGDM 

Marketing Students. These kind of learning increases retention and improves learning 

outcomes. The Mark Strat Simulation was conducted in the ICT Lab by Ms. Rashmi Jain. The 

licenses were procured from Mark Strat. All the students of Marketing participated in the 

simulation.  Students have taken this simulation exercise very well.  

The method of running this simulation was through competitive game of marketing simulation 

in workshop mode. Software used is MarkStrat.  

In the two years PGDM course alike other students, Marketing students were also taught 

different subjects along with relevant marketing concepts and specialization courses. For them 

to be truly industry ready, it is important that the students understand the interplay of the 

conceptual areas and the impact of environmental factors on the success of organizational 

strategy. 

Marketing Simulation helped students to understand the subjects like Marketing Strategy, 

Product and Brand Management, Negotiation Skills, Selling and Marketing Financial products 

in real world perspectives. This simulation enabled the students with real-life environment 

challenges; students used the knowledge of subjects to overcome the challenges.  

Marketing simulation was conducted in a competitive (game) format for two continuous days. 

Students were divided in teams. Each team represented a company in a given industry within 

a hypothetical market. The teams competed with each other to maximize certain business KPIs 

over various stages. The competition was very innovative and the winners were awarded with 

certificates.  

Dr. Joyeeta Chatterjee 

Professor and HoD,  Marketing 

 



 

 

 

 

 

 

 

 



 



A.Y. 2019-20

Selling & Negotiations



 

PGDM Post Graduate Diploma in Management (PGDM) - Batch 2020-22 

Course Contents 

Program  PGDM- Marketing 

Course Title Selling and Negotiation Skills 

Credit Value  2 

 Semester II 

Duration 20 hours 

 

 1.Course Objectives  

This course will focus on developing and strengthening selling and negotiation skills while 

working to build a mutually beneficial deal. The Programme shall address issues that will 

enable participants to appreciate the increasing significance of professional skills in sales 

and negotiation to achieve desired sales results and reinforce customer relationship. 

 

2.Course Contents 

Sr. No Topic No of sessions 

of 90 minutes 

each  

1 Introduction to Negotiation 
Busting preconceived notions around negotiations, 

Introduction to Negotiation – Definition and Types, 

Introduction to ZOPA and BATNA, BATNA essentials 

4 

2 Negotiation skills 
Importance of communication in negotiation, Bargaining 

styles and Personality styles, Difference between Position 

and Interests, Stages of Negotiation – Negotiation Cycle 

5 

3 Types of Negotiation – Win-win, Win-lose, Lose-lose 1 

4 Ethics, fairness and trust in negotiation 1 

5 Selling 
Types of selling, Hunting and Farming, The selling 

approach – 8 steps, Buyers remorse and Sellers remorse  

4 

                                                                 Total 15 

 

3.Teaching Methods 

Lectures , Lab sessions,  Case studies, Projects and Assignments 

 

4.Assessment 



Sr. No Method Marks Weightage 

(%) 

1 Continuous Assessment                                             

( Class attendance/Participation/ Tests/ 

Assignments/ Projects/ Viva voce) 

  20 40% 

2 Semester End Examination   30 60% 

                                                              Total    50 100% 

 

 

   5.Reading Materials recommended ( Text Books/Reference Books/Others) 

Sr. No Reading Material 

1 Essentials of Negotiation - Roy J Lewicki, Bruce Barry, David M Saunders. 

McGraw Hill 

2 Splitting the difference - Chris Voss, Harper Collins 

3 You can negotiate anyting - Herb Cohen, Penguin 

 

   

 

 

 

 



Stamp

FreeText
Communication Skills and Personality Development Indo - American Society
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